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BRAND MARKETING
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Me:xarHeH JoKIa4 32 JeiiHocTTa HA
wAnsepraiiznar Ipoaumxn” AL
KBM MBEpPBO TpHMeceyne Ha 2012 .,

ceraacao wi. 1000, an. 4, 1. 2 ot 3IITLEK

1. Hudopmauns 3a BamHu cbubiHTHS,
HACTBOM/IH  Tpe3 TPHMeCeuHeTO0 H ¢
HATPYNBAHE OT HAYAN0TO HAa (HHAHCOBATA
roAHHa J0 Kpasd Ha CHOTBETHOTO TPHMECEYHE.

l'[pez OTHETHHA IEPHOO HE Ca HACTHIHIH

3HAYMMH cEOMTHA

1.1. Npuaobueane wa JIMA npe: nspeo
Tpumeceune Ha 2012 r.

3a nepwoma 01.01.2012 r. - 31.03.2012 r.
NPYKECTBOTO HE € NpUAoduBano AnArorpaiHu
MATEPHAITHH AKTHEH.

1.2. Pe3ynTaTH OT OCHOBHA JieHHOCT

3a nepwopa 01.01.2012 r. - 31.03.2012 r.
JAPYXKECTBOTO HE € peaju3Mpane Mpuxos ot
nmponaxbu. JlpyxecTsoro €  aKyMyJIHMpano
pasxoau oT obw4aiinaTa meifHocT B pasmep Ha 8
XHIIAIH JIEBa.

Kem 31.03.2012 r. ,Ansepraiisunr [Tpogumxu™
AJl ¥MMa KpaTKOCPOYHH THPIOBCKH B3¢MaHHA
923 xun. nepa M ApYry BieManua 242 Xui. nesa.
JlpyxecTBOTO MMA KPATKOCPOHMHH 3a/IBIIKEHHS
KBM JIOCTABYHIIH B pasmep 255 xun. 8., a o6mo
3ab/KeHNA B pasmep 401 xun. as.
OUHAHCOBHAT pe3yATaT Ha ,AnBeprali3uHr
[Mpomwmxn™  AJl wem  31.12.2011 r. e
c4eToBO/IHA 3aryba B pasmep Ha 8 xwui. nesa.

2. Hudopmauua 3a CKINYEHHTE TOJEMH
C/IE/TKH MEKIY CBBP3aHH JIHLA Npe3 9eThPTO
Tpumeceane Ha 2011 r.

3a nepwoma 01.01.2012 r. - 31.03.2012 r.
LAnsepradsuar  Ilpommmsxn™ AJl He e
CKIIIOYEAN0 IoJIEMH COeNIKH ChC CERP3aHH JTHILA,
H3KJIIOYBaHKKM caenku ot o0MuaiiHa CTOMaHCKa
JEHHOCT,

Interim Activity Report
of ,Advertising Prodigy” AD
For the first quarter of 2012, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities
Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
During the, reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in the first
quarter of 2012

For the period 01.01.2012 - 31.03.2012 the
company has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2012 - 31.03.2012, the
company has not generated revenue. The
Company has accumulated expenses from its
basic activity at the amount of BGN 8 thousand.

Up to 31.03.2012 ,Advertising Prodigy”™ AD has
short term receivables from clients BGN 923
thousand and other receivables BGN 242
thousand. The company has a short term
liabilities to suppliers amounting to BGN 255
thousand, and total liabilities BGN 401 thousand.

The financial result of ., Advertising Prodigy” AD
till 31.12.2011 is an accounting loss amounting to
BGN 8§ thousand.

2. Information on major transactions
concluded between related persons during the
fourth quarter of 2011

For the period 01.01.2012 r. - 31.03.2012
7Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
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3. Onncanne HA OCHOBHHUTE PHCKOBE H
HECHIYPHOCTH, Tpel KOHTO € H3NPaBeHo
Jipy#ecTBoT0 mpe3 cielBamuAs (HHAHCOB
nepHo.

JpyxecTBOTO € 3aBHCHMO Haii-peye oT obuuTe
TEHJEHIIMH B CEKTOpa HA MAapKeTHHra H
pexnamara. Twit KaTo pasmMepa HA HHBECTHIIHHTE
B MapKeTHHI ca BBIPOC HA MEHHIKBPCKO
YCMOTpPEHHE M  3aBHCAT OT pasMepa H
pasnpejieNlecHHETO BBB BpPEMETO Ha MapHYHHTE
NoTOLM Ha CcaMHd KIMEHT ¥ ULAJ0CTHaTa
KOHIOHKTYpa Ha ceKTopa, B KOHTO omnepHpa
pexnamopnarens, . Ansepraisudr [lpogmmxn™
AJl e npako 3aBHCHMO OT [HKIHYHOCTTA Ha
HKOHOMMKATA. 3abaBgHeT0 B pPBCTOBETE Ha
Gwarapckara HKOHOMHKA, CBOTBETHO
HaMalfABaHETO Ha pa3XoAWTe 3a peKjiama |
neYaT, MOMKE [a HMa CBIIECTBEHO HETaTHBHO
BIIHAHHE BLPXY MPHXOAMTE HA APYKECTBOTO.

Tosm puck e A0 HAKBAE KOMIEHCHpPAH OT
BB3IMOKHOCTTA Ha ,Ansepraiisunr [Tpomumxn”
AJl na paisue NPUCBCTBHETO CH Ha lasapa Ha
cheeiHl  cTpaHd  (Ispuma, Kunep), kbaero
[pejUlaraHuTe OT Hero peksaMHH ycnyrn Ouxa
MOrJIH Jia OBJAT peajH3HpaHa Ha MO-BHCOKH
[HeHH.

Tenpenuuara B nocnelHHTe TOAWHH € BCE
noBeye peKJaMoJaTeNld W KOMYHHKAIMOHHH
areHIMH J1a Ce JIOBEPABAT Ha HETPATHIHOHHHTE
MEIWH 3a KaMMaHWUTe KATO TOBA BAXKH B
ocobena crenen 3a  Harouna  Espona,
M30CTapallla B 3HAYMTENHA CTENEH OT 3anajiHuTe
nasapy B ToBa oTHOWEHHE, CHBPEMEHHMAT CBAT
Ce CTPEMH KbM HOBOTO M HETPAIHMIIHOHHOTO BB
Bcfka cdepa Ha OuilHeca, a B pexjnamara
HOBATOPCTRBOTO € ocobeHo BaxHo. Beuuko ToBa
Chb3/1aBa HICATHHTE NPEANOCTABKH 3@ [10-ToJIAMO
NPHCHCTBHE Ha BCE MO-pa3sHO0OpasHH pekNiaMHH
HOCHTE/IH B EKEJHEBHETO M MNpeBpBIIAHETO
JOpPH Ha TPajJCKHs  TPaHCNOPT B MEJIHA.
Pexnamara u3HukBa npen notpedurtenure Ha
BCAKA Kpauka, a TpaiHUHOHHATa M Hali-Beue

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager’s decision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income,

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation in
advertising is especially important. All this
creates ideal conditions for a greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the

TeNeBH3MOHHATA pekiamMa OHBA Bce moBeye | company to generate significant revenue. 3
H3ocTaBgHa oT OusHeca. Toea e emHa peanHa "
BBIMOKHOCT 33 , Ansepraiisunr [Tpomumam” N .
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AJl ma craHe YYacTHHK B €/IHO CHBCEM HOBO
HanpasleHHe Ha pekjlaMara, KOeTO OCBEH
BCHYKO JIPYTO 1€ MO3BOJNH HA JIPYMECTBOTO J1a
reHepHpa W 3HAYHTENHH MPUXOJIH.

Date: 27.04.20
HM3menHUTENEeH IHPEKT 2

Director
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(Hukomnaoc ﬁ; it Nikolaos Asikis)
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